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And what about the auto industry in general?

Many diverse factors contribute to its reputation,
and the top reputational drivers are not
those issues that the media tends to focus on.

Top drivers of industry reputation &
Good performance rating”

= Latest technologies for vehicles

Innovation = Developing connected & intelligent vehicles .
=lnnovative ...
Forward
lookil .
Auto ekt = Future-oriented 79%
ind ustry = Looking for solutions to its challenges 74%
Environment reputatlon = Products adapted to consumers' needs............. 78%
} { = Products that improve quality of life................ 76%

. Consumer

“ needs

Corporate &
social ethics

= An industry that can be trusted in the long term .. .. 73%

And on these challenges, global public opinion finds
that the industry has a strong capacity to face them.

As for environmental issues, which traditionally receive heavy media coverage,
global public opinion has gotten the message that the industry is doing its job.

Good performance rating”
= Invests in sustainable energy sources

= Reducing CO; emissions .. ..
= Reducing non-CO; emissions

“Excellent + very good + good
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Thanks to its capacity to face those challenges that most contribute to its reputation today,

the auto industry benefits from a good public perception globally.

TNS Corporate Reputation Index
How do we accurately measure

corporate reputation? Overall reputation

Personal apinion Excellent
N e c"’PI‘":“ Trust in the long run Very good j=i
leputation Index
2 Product & service quality Good
Perceived Success Fair
(not % score) i calculated on an ‘open’ scale. Poor
In practice, more than 80% of all TRI*M Corporate studies
have got an Index between 20 and 76 (General Public targes). m m’;z;‘(’w I
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Source: TNS study for OICA on the image an reputation of the automotive industry, 2015
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Global Image and Reputation
of the Auto Industry

Study conducted between February and April 2015
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An international first, to measure the reputation
of the auto industry around the globe.

> 18 countries in the scope
- over 14, 000 interviews conducted
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Study run by TNS Sofres i the following countries : USA, Brazl, Mexico, UK, France, Germany, taly, Spain, Turkey, Russia, India, China, Japan, South Korea, Thailand, Indonesia, RA, Nigeria
‘A sample of 800 online interviews in each country, representative of the general population 18+ in mature markets and the oniine poplation 18+ in developing markets
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Today, a majority of people around the world could not
imagine living their lives without a car.

o
CANNOT imagine living
their life without a car

Africa Americas Europe Asia
43%
o

CAN imagine living their life without a car
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In the context of a daily journey, the automobile
has an unrivaled image of comfort and efficiency
compared to alternatives.
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Beyond being a simple means of
transportation, the automobile
benefits from a strong emotional bond
with consumers, whose desire for
ownership is persistent across markets.

Top image items associated L4
with the automobile* 7&

67%
65%
61%
61%
60%

57%

the first car one owns is very special
it's important to own my own car

it's always nice to see a

beautiful car drive by

the car is one of humanity's greatest
achievements

cars are the most efficient means of
getting around

a car is a symbol of personal freedom
and liberty

*9% of respondents ‘Strongly + slightly agree’




